








TAMPA INTERNATIONAL 2010
GAY & LESBIAN FILM FESTIVAL

“Celebrating Life in Pictures for 21 Years”

Sponsorship Packages and Benefits

Sponsorship Benefits $25,000 $15,000 $10,000 $5,000 $2,500 $1,000 $500

Corporate Logo

Festival program front cover; as

"Presenting Sponsor” Yes ) ) ) ) ) )
All Festival posters Yes Yes Yes Yes - - -
Festival banner Yes Yes Yes Yes - - -
Ranrer Lo displayed at both venues
thoughout Festival (sponsor provided) Yes Yes ves Yes
All Festival tickets (front) Yes - - - - - -
Misc Festival marketing material Yes Yes Yes - = - -
Spet’ ' teco  Tioronpro
P P Yes Yes Yes Yes Yes Yes Yes
sponsor page
Premium position full ad in Festival «
program Yes i i i i} ) i
Program banner ad (page footer - Y
excluding other full page ads) €s
Program - special thank you page y
from TIGLFF to Presenting Sponsor es ) i i ) ) )
Back inside cover full ad - Yes - - R - R
Full page program ad - - Yes Yes - - -
Half page program ad - - - - Yes - -
'4 - - - - - Ve -
lonscr nada :ach Festival itm Yes Yes Yes Yes Yes Yes Yes
Recognition i ALL print media ads Yes Yes Yes - - - -
Logo on all print media ads promoting
Festival Yes Yes Yes Yes - - -
1 on screen ad at each Festival and
covies Fitm Yes Yes Yes Yes - - -
Inclusion mto opening nig  gift bag Yes Yes Yes Yes Yes Yes -
Inclusion of sponsor materials on
information table Yes Yes Yes Yes Yes Yes Yes
Street Exhibit Space outside 1he
Theaire (10x10) Yes Yes Yes ) ) ) )
VIP passes provided upon request Yes 6 4 - - - -

Tickets provided upon request Yes Yes Yes 10 8 6 4



Sponsorship Benefits $25,000 $15,000 $10,000 $5,000 $2,500 $1,000 $500

Linked banner ad on website 2010

Yes Yes Yes Yes Yes Yes -
SPONSOrs page
Primary banner ad on webslte - 12
month (number of rotations TBD) Yes Yes Yes ) ’ ) )
Secondary banner ad on website - 12 v
month (nuinber of rotations TBD) ’ ’ ’ es ) )
Secondary banner ad on website - 4

- - - Yes - -

month (number of rotations TBD)

Recognition [ S S [ S —

Speak to filr audience opening and
closing nights w/ ad back drop and Yes - - - - - -
podium signage from stage

Verbal recognition at all Festival
screenings

Four Festival Film spansorships - Yes - - - - -

Two film sponsorships (2 Festival and
2 Series)

One Film sponsorship (Festival) - - Yes - - -

- - Yes - - - -

VIP guest and recognjtion at Founders
Reception - includes guest passes (10 Yes Yes Yes - - - -
Presenting, 6 Platinum, 4 Producing)

Add'l Promotional Sponsorship Opportunities $10,000 $5,000 $2,500 $1,000 $500

**Film Sponsor

Gala Sponsorship

Lanyards

Logo - back of Festival ickets
Crown Circle Lounge

Spirits Sponsor

Film Maker Lounge

Sugar Party

Surge Party

Street Exhibit Space outside the
Theatre (10x10)

Festival T-shirts
Green Room
Travel

Hotel

Audience Ballots

* Front page Logo as presenter unless; underwriter chooses front cover then Logo will be moved to another primary position

Presenting sponsor will have 1st choice of back cover or inside front cover

** Film Sponsor - Call out recognition and invite to speak on stage prior to a Film, recognition next to film description in Program,

one on screen ad shown prior to each Film during Festival, a stand alone 10 sec ad - acknowledging Film sponsor and 4 tickets



TIGLFF Sponsors

Corporate Sponsors ’
e bright
house
Bankof America /}"// ALt st pasr
@ﬁ/: 7 “-\* apniv”
RAYM JAMES i
o e Yyave
You first.
Medlia Sponsors

Nick Cardello Phofography

ﬂwﬁmé% watermark
awrintiogries DREU

@cc
\4/

Local Sponsors
7\ Ig _‘ ] T g
Y outings 2 o SALIBIFE,
adventures ‘ﬁ .
ka Ct. Pete Pnde‘ ; .

.|
".-
L]

Pride in paradlse 5

ampa Ba Business




More than Just Films - 11 Days of FUN!!
Over 40 film screening events, a Gala, panel discussions, parties,
receptions, stars and more!

Sponsorship Opportunities

Connect to the passion and excitement of an international film festival.

Reach second largest local and regional gay and lesbian film festival market in the
Southeastern U. S.

Associate your business with the success of an annual event with a 20+ year history
and loyal fan base.

Copernicus Marketing states:

"While a small group relative to the total population, the gay male market - established
by some experis to be worth $500 billion - and the lesbian market - which has
sustained the Subaru brand among others - are hardly anything to pooh-pooh or to
lump into general consumer marketing efforts."

Get access to a community that is
"more upbeat about the economy's direction"
"more optimistic about their own financial prospects”
“viewing the recession as a "buying opportunity"
Source: Adweek




TIGLFF - More Than Just Movies

- Benefit/Charity

- Buttoned-Down, Formal GALA

- Casual dress

- Celebrity Appearances
Directors, Writers, Actors and STARS!

- Civic Pride

- Exhibits & Displays

- Gay & Lesbian

- General Public Admission

- Live Music/Entertainment

- Media Coverage

- Ethnic/Multicultural

- Multi-Venue Event

- Student Discounts!
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Friends of the Festival, Inc.
3150 5th Ave N
Ste 325
St. Petersburg, FL 33713

Phone: 727.828.0735 or 813.879.4220
FAX: 727.828.0736

www tiglff.com



